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Eight pubs will receive
their brown plaques during
this year’s NPW — but their
identities are being kept a
closely-guarded secret.

CAMRA Chief Executive
Mike Benner said: “This is
a truly important initiative
of real value to the nation.
Too many of our histori-
cally significant pubs have
disappeared. The plaques
will help preserve the her-
itage that remains.”

The Pubs in Time scheme
is an initiative that will ap-
peal to heritage buffs — but
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winning beer for a year!

The NPW 2006 pre-
launch campaign has got
off to a great start, with 20
branches and almost 100

ubs ordering a total of 500
ree promotional packs in
the first week.

Marketing Manager
Tony Jerome said: “We are
delighted with the orders
we received in the first
week. To get 10 per cent of
CAMRA branches ordering
over 400 packs at this early
stage is very promising.
Packs will be distributed
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members can distribute
them to pubs in their area.”
Mr Jerome said he was
also encouraged by the
early response from pubs.
“To have almost 100 pubs
involved in early December
is superb,” he said.
CAMRA has also joined
forces with The Publican
newspaper, which is run-
ning a Proud of Pubs cam-
paign to “showcase the
fantastic things pubs, 1i-
censees and their staff are
doing in their communities”.
The Publican is support-
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with a series of stories and
has played a major part in
getting more pubs involved.
Said Mr Jerome: “The
pub has been unfairly
blamed in the national
press for causing binge
drinking, and the new flexi-
ble licensing reforms have
been incorrectly portrayed
as 24-hours drinking. I hope
this partnership will help
restore the image of pubs
and promote the benefits
they offer to communities.”
@® Go to www.pubsweek.
org.uk for more info.



